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y B2C E-commerce w Europie

TOP 10 COUNTRIES SHARE OF EUROPEAN B2C E-COMMERCE MARKET

EUROPEAN B2C E-COMMERCE SALES Share of European B2C e-commerce market, 2015
Total online sales of goods and services in Europe, in billions of eures, 2011 - 2016 (f)
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Sources: Ecommerce Foundation, National Associations and other sources, 2016 F
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Russia 4.5% i 14.3%

Source: Ecommerce Foundation, 2016
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Key B2C E-commerce Data of Goods and Services at a Glance 2015

Forecast 2016
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Polskl e-Commerce 2016

E-commerce Markets
Central Europe

mmm Poland

. . B2C E-COMMERCE TURNOVER AND GROWTH RATE
Total online sales of goods and services, 2012-2016
*average exchange rate 2015: €1=4,1841 Zloty

Population 15+
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POLAND VS REGIONAL AND EUROPEAN AVERAGES
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Share of
e-commerce
in retail

M Poland M Central Europe ™ Europe

8.9%

e} GDP growth rate Inflation rate
Internet users Source: Ecommerce Foundation, Eurostat, IMF, Tradingeconomics and Worldbank, 2016
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22.7mn (70/0) EUROPEAN RANKING
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Number of e-shoppers 2012 2013 2014 2015 2016 (f) Logistics Ease of .
eGDP ranking

Performance Index Doing Business Index

Source: Worldbank, Doingbusiness and Ecommerce Foundation, 2016

\12' 0 mn (3 7%)) Source: Ecommerce Polska, Gemius and Ecommerce Foundation, 2016

Source: Ecommerce Foundation and Eurostat, 2016
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Greatest Silent
Generation Generation
pre-1933 1933-1945

Baby Boomers Gen X Millennials GenZ
1946-1964 1965-1979 1980-1995 1996-present

b p é hifprildatalska.com/2015/01/22/generacja -z-pokolenie-ktore -zmieni-nasz-swiat/
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World is changing ...

There are an increasing number of
Digital Natives...

/ﬂ'

15-24 year olds who have been antine for 5 or mare years
365 million Digea Natives (5,2% of e Worlds popuaton
56% of young internet users are Digtal Natives

95% of millenials cwn
This number wit double o

Souwrce: NTT DATA. Based on USA population. 2014

K |

ASSET LIGHT
Don't own assets
Motivated to save
space, time and
money

APPLE-LIZED
Use design centric
technology, Expect
simple and seamless
interaction with tech
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SHARE/SOURCE
Share assets on-
demand, Provide

services on demand,

Crowd fund their
ideas

CONTENT SAVVY
Consumes content
digitally, in bulk,
anytime, anywhere
Generates digital
content
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Digital Natives (15 to 24-year-olds) 41 Million Americans Are Digital Natives
as percentage Qf tota] popu]atlon Top 10 countries with the largest population of digital natives* (in millions)
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* The ITU defines a digital native as someone who is 15-24 years old and has been using the internet for at least five years
W 31-60 )
" . v .
W 61-90 A sampling of countries . Tshtas;t!sztapq Mashable Source: International Telecommunication Union
.91_,‘0 e Statistics Portal
100 Decade of change
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o ' £ eo é’:ns'uron':: Transitional Digital Native
The digital native . el _bifhzw}?ur <, Dchaviour
pOpUIation in g = the majority e e dominates
these countries is = 20
expected to Increase P >
by more than double 2000 2010 2018 2024
by 2017 .
- Traditional consumer (not digital) . Transitionals (switching to digital) . Digital natives (brought up with digital)
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cyfryzacj i

Digital
influence
projection
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Year

New Digital Divide”, 2015

e-lzba - 1IZBA GOSPODARKI ELEKTRONICZNEJ




\
.

rSwiiaATr - j kNt trzech s | %Peo
KLIENT Cyfryzacja: digital natives, mobilni,

wiele F¥r-deg wiedzy, wysa
oczekiwania, dobrze poinformowani

CENTRUM / SKLEP MARKI / NAJEMCY

Cyfryzacja: informacyjne strony

Cyfryzacja: intensywna konkurencja online
www, WiFi, powolna adopcja

(Alibaba,eBay, A mazon), r - wno
nowych technologii, ignorowanie i stotna jest wartoSl| m
cyfryzacji sklep internetowy
BpébbHm8 N, I pcdr* Glucqgrwahc u | mumaxcqlc | _pxYbxg_ awdpmuc g | muc kmbcjc "~ gxl_cqgmu
bCD£1 gs bm gq_rwqgd_iahg ijgclreéeu
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